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Welcome to the November Issue
Top 100 Business Thought Leader, Author and Top 500 Leadership Development 

Expert to Speak at the International Marina & Boatyard Conference (IMBC)

John Spence to Deliver Opening Keynote on Creating a Culture of Purpose

John Spence will deliver the keynote address at the International Marina & Boatyard Conference (IMBC), scheduled 
for January 23 - January 25, 2019, at the Broward County Convention Center, Fort Lauderdale, FL. His presentation, 
“Creating a Culture of Purpose,” will be Thursday, January 24, 2019, at 8:30 a.m. IMBC is produced by the Association 
of Marina Industries (AMI).
 
John Spence is recognized as one of the top 100 business thought leaders and one of the top 500 leader-
ship development experts in the world. He is an international keynote speaker and management consul-
tant and has written five books on business and life success. John is an author, business management con-
sultant, executive trainer and speaker with a client list from Fortune 100 companies to small businesses and 
other organizations around the globe. He has made a career of “Making the Very Complex ... Awesomely Simple”. 
 
Mr. Spence’s presentation will focus on one of the key areas that can drive business success, hav-
ing a strong culture of committed employees that give their very best every day. In his keynote, John 
will talk about the nine elements of a winning culture, why helping people find a sense of purpose and 
meaning in their job is critical and how to instill a sense of ownership and accountability across the or-
ganization. This will be a fast-paced, information-intensive program with lots of solid takeaways. 
 
“John was our keynote speaker at IMBC 2013, presenting on Business Excellence, and we are excited to 
have him back with us again this year,” says AMI Chair Joe Riley, CMM. “So much has changed in our in-
dustry and the way we do business since John was with us last, but our desire to be the best has not. We have 
grown as an association and an industry, and understand how critical it is that our teams give the very best 
each and every day. We look forward to hearing John’s thoughts on how we as managers can bring out the 
best out in our employees. We are very pleased he will be an important part of our conference this year.” 
 
Immediately following his keynote address, John will present a 90-minute leadership fo-
rum on “Achieving Business Excellence” and a breakout session later that day, “Leader of Now”, 
where he will focus on the challenges and opportunities of managing a multi-generational team. 
 
To learn more about IMBC, visit www.marinaassociation.org/imbc, call 401-682-7334 or email imbc@marinaassocia-
tion.org.

Industry News
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OnBoard Boating Club and Rentals and 
Bayliner Boats honor Military Families at 

Folds of Honor Fundraiser

OnBoard Boating Club and Rentals, the new boat club 
and rental business platform offered by the Boating Ser-
vices Network division of marine leader Brunswick Cor-
poration (BC), and Bayliner Boats, one of Brunswick’s 
leading fiberglass recreational boat brands, are both 
Gold level sponsors of a Suntex Marina Investors LLC 
fundraiser for the   Folds of Honor organization being 
held this evening at the Grand Opening of the new Sun-
tex Miami Beach Marina location in South Beach.

Folds of Honor (www.foldsofhonor.org) is a 501(C)(3) 
nonprofit organization, rated a four-star charity by Char-
ity Navigator and platinum on GuideStar, that provides 
educational scholarships to the families of military men 
and women who have fallen or been disabled while on 
active duty in the United States armed forces. Started in 
2007, Folds of Honor has, to date, funded over 20,000 
scholarships for both children’s education (K-12) and 
higher education of military dependents and spouses.

“We are privileged to be able to honor our country’s 
military heroes and their families by helping fund the 
Folds of Honor educational scholarships for their lega-
cies,” said Cecil Cohn, Vice President – Boating Services 
Network. “The Folds of Honor mission is consistent with 
Brunswick’s standing as a leading military-friendly em-
ployer. Supporting Folds of Honor is an outstanding way 
for us to be able to honor and support those who have 
paid the highest price for our freedom.” 

The OnBoard Boating Club and Rentals (www.onboard-
boating.com) operation from Boating Services Network 
is a state-of-the-art business platform supporting ma-
rinas and marine dealers aiming to grow by serving the 
emerging and rapidly growing boat club and rental con-
sumer market segments.

In support of the grand opening event, OnBoard and 
Bayliner have partnered to donate a brand new Bayliner 
210 Deck Boat to the live auction and all proceeds will go 
directly to the Folds of Honor organization.

Industry News continued on Page 5

Industry News
“We are also very proud to play a part as a co-sponsor 
of this Folds of Honor fundraising event,” said Bayliner 
President Keith Yunger. “We are grateful for this op-
portunity to show our appreciation and stand with the 
families of disabled and fallen members of the military.”
Bayliner (www.bayliner.com) is a recognized global 
leader in the fiberglass recreational boating industry. 
Through quality craftsmanship and a diverse product 
offering, Bayliner strives to make boating an accessible, 
affordable pastime for everyone worldwide.

“We are honored to hold this fundraising effort at the 
beautiful Miami Beach Marina during our Grand Open-
ing Celebration, and sincerely appreciate the great 
working relationship we have with Brunswick and Boat-
ing Services Network,” said Johnny Powers, CEO of Sun-
tex. “Since 2013, Suntex Marinas has partnered with the 
Folds of Honor and their mission to provide scholarships 
to the families of fallen and wounded soldiers. While we 
are celebrating our new Miami Beach Marina, driving 
awareness for the Folds of Honor cause is paramount 
to our core values. We are honored to be able to use this 
event to help those who have sacrificed so much for our 
country.”

Suntex (www.suntex.com) is a premier marina owner 
and operator with 48 best-in-class properties across the 
United States.

MTI to Open Location at Haulover 
Marine Center

By Eric Colby (Trade Only Today)

Marine Technologies Inc., a manufacturer of custom 
high-performance catamarans and center consoles is 
opening a sales and service location at Haulover Marine 
Center in Miami Beach, Fla.

“They have the ultimate facility,” Randy Scism, MTI pres-
ident, told Trade Only Today during the Westrec press 
conference at the Fort Lauderdale International Boat 
Show. “Their storage building is the only one I’ve seen 
built to withstand a Category 5 hurricane and their fork 

https://finance.yahoo.com/q?s=bc
https://www.globenewswire.com/Tracker?data=5EiV8Ktx2cCtpsOT8qauQ-W9XTB03R76zD7MeMa03yXafrsngtTTC_CC8V8CsrooubknPR6C5Tr-2Qvn7P_Ni4aVVLUyZbd257TD6clPCGM=
https://www.globenewswire.com/Tracker?data=qLCz232-VEpuOP3I3Z3EQT7WG1dFnS-uW5mZhdsqc1gc0NfUPvGG4hrlEK5lqyh1Q2HsL87Zp_ZicDT8DU895KCqLCvvnYHct3p3lcN9XEU=
https://www.globenewswire.com/Tracker?data=qLCz232-VEpuOP3I3Z3EQT7WG1dFnS-uW5mZhdsqc1gc0NfUPvGG4hrlEK5lqyh1Q2HsL87Zp_ZicDT8DU895KCqLCvvnYHct3p3lcN9XEU=
https://www.globenewswire.com/Tracker?data=F7swbr4e7dmj6laGRpvS_OmQPN0A35aAPVZWvUIzusp5xN5Hu_awljuVGbfRa-rAG52elkRXnZTZ2fddWksFxg==
https://www.globenewswire.com/Tracker?data=JO4OccoSPZ_x38FJz0S7R3e9xFBWHtNB2JWWH4Sh4Awf8m8iUp52wQq-S24H3BsXJyQ4xOe73jhjXEYbgio6ig==
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Intermediate Marina Management Course 
Nanaimo, BC   December 2-6, 2018

Advanced Marina Management Course
Jacksonville, FL   December 9-14, 2018

50 Water Street * Warren, RI 02885 * 401-247-0314 
 MarinaAssociation.org * imitraining@marinaassociation.org 

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues.
Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
http://www.marinaassociation.org
mailto:imitraining@marinaassociation.org
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Industry News continued from Page 3

lifts can pick up our 57-foot center console.” MTI sales 
manager Tim Gallagher will be based out of Westrec’s 
Haulover location.

Westrec provides an update about the marinas it man-
ages each year at FLIBS.

Also in Florida, Westrec’s Hall of Fame Marina in Fort 
Lauderdale will be undergoing expansion to accommo-
date larger yachts. Scott Salomon, marina manager, 
said the facility will be adding concrete floating docks 
that will create space for five megayachts up to 160 feet 
long. Salomon said the marina’s north docks will remain 
open during the upgrade. The new docks will be built by 
Bellingham Marine and the expansion is expected to be 
complete in Fall of 2019.

Westrec manages 11 facilities with more than 7,000 slips 
in Chicago and those facilities will be undergoing a dock 
replacement process with up to 3,000 slips being up-
graded over the next decade. “Our challenge is to design 
slips and facilities for future boaters,” said Scott Steven-
son, executive vice president at Westrec who oversees 
the Chicago region.

NMTA Offering Grants to Promote 
Boating in the Pacific Northwest

Source: Marina Dock Age

The Northwest Marine Trade Association (NMTA) is 
seeking applicants for the 2019 Grow Boating program 
grants. The association will award multiple grants up to 
$20,000 to nonprofits seeking assistance to promote 
boating in the Pacific Northwest.

Applications are awarded under several categories. The 
Youth Boating Grant provides funding to support an 
event or program aimed at increasing youth participa-
tion in boating activities. The Discover Boating Grant 
supports an event or program designed to introduce 
new people to boating. The Boater Education/Safety 
Grant provides money for events or programs that edu-
cate new or current boaters on how to be safe on the 
water. Applications are due February 1 with awards an-
nounced in April. Interested organizations can apply on-
line at http://www.nmta.net/grow-boating/.

The grants are awarded through the NMTAs Grow Boat-
ing program that has a mission to increase the number 
of boaters and encourage current boaters to boat more 
often. The program is funded by a portion of space rent-
al fees collected by the association at its Seattle Boat 
Show. Since 2003, NMTA has spent more than $1.5 mil-
lion to promote boating in the Pacific Northwest through 
events such as the Northwest Salmon Derby Series and 
by offering sailboat rides at regional sailing events.

NMTA represents more than 700 companies in the rec-
reational boating industry including boat dealers, boat 
brokers, marinas, boatyards, manufacturers, retailers 
and suppliers of boating accessories and services.

ORR Members Gearing Up for Lame 
Duck Session

Source: Outdoor Recreation Roundtable 

As the 115th Congress prepares to return for a short 
“lame duck session,” members of the Outdoor Recre-
ation Roundtable’s (ORR) government relations com-
mittee are hard at work urging passage of key legisla-
tion reflecting ORR’s policy agenda.  ORR members are 
seeking funding for continuing and expanding the Out-
door Recreation Satellite Account, which measures the 
economic impact of outdoor recreation, to update the 
results released in September and to develop state-
level assessments.   ORR members are also supporting 
a comprehensive public lands package that reduces the 
deferred maintenance backlog for key visitor infrastruc-
ture, reduces red tape around sensible land management 
projects, modernizes fisheries management, expands 
access to America’s public lands and waterways and re-
authorizes the Land and Water Conservation Fund.

In addition, ORR members are pushing for key recre-
ation-friendly provisions – like language calling for in-
vestment in outdoor recreation in rural America – to be 
included in a reauthorized Farm Bill.  

Click here for an ORR GR Committee compilation of key 
“lame duck session” issues.

Click here to learn more about ORR’s long-term policy 
priorities.

Industry News continued on Page 6

https://www.marinadockage.com/nmta-offering-grants-promote-boating-pacific-northwest/
http://www.nmta.net/grow-boating/
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=4bafaf3b29&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=4bafaf3b29&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=dec451c032&e=98bb5289e5
https://funoutdoors.us14.list-manage.com/track/click?u=c73f685a6202936dbb75fe27e&id=c6a5591347&e=98bb5289e5
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Industry News continued from Page 5

Phase I Winners Announced in Coast 
Guard Challenge to Develop New Boater 

Safety Solutions

Source: National Marine Manufacturers Association

Winners were announced this week for Phase I of the 
U.S. Coast Guard Ready for Rescue Challenge. Issued by 
the U.S. Department of Homeland Security Science and 
Technology Directorate (DHS S&T), in collaboration with 
the U.S. Coast Guard Research and Development Center 
(RDC), the $255,000 prize competition called for boat-
er safety solutions that will help make it easier to find 
people in the water. Winners include five monetary prize 
winners, who will share the $25,000 Phase I prize purse, 
and 16 non-monetary honorable mention award winners.  
 
According to the USCG press release, the winning teams 
share “bold visions of boater safety solutions that have 
the potential to improve the chances of a successful 

rescue.” The Challenge received submissions harness-
ing technologies such as smart watches, LED lights, 
thermal heating devices, and fluorescent gels, as well 
as re-designed consumer products such as phone cases.  
 
This year’s five monetary prize winners are:

• A “Detection Kite” Zipper Pull (Bay Sea Scouts Inc. 
of Bay Village, Ohio): An aluminum-coated kite 
that reflects Coast Guard radar and can be seen 
above waves from five to seven miles away. It clips 
onto a lifejacket in a pouch and can also help re-
tain body heat if used as a head covering.

• AdventureSafe 911 Platform and the RaftUp App 
(RaftUp Technologies Inc. of North Little Rock, Ar-
kansas): A free mobile app that allows a person in 
distress to share exact GPS coordinates with the 
Coast Guard via its SMART SOS feature. The app 
integrates with public safety software Adventure-
Safe which enables the Coast Guard to track first 
responders.

• Personal Deployment Beacon (Fusion Tactical 
of Chino Hills, California): A white LED light, at-
tached to a self-inflating helium balloon, that 
strobes above waves and reflects on the water’s 
surface. The balloon is attached to a lifejacket in 
a pouch, or directly to the arm as a sleeve, and re-
leases and inflates with only one pull.

• Personal Flotation Devices equipped with Infra-
red and Radar Beacons (Pallas LLC of Washington, 
D.C.): A $1 lifejacket patch equipped with a long-
range radio-frequency ID tag for easy detection by 
search radars. The patch material glows brightly 
so search and rescue helicopters with infrared 
sensors can detect a person during the day and at 
night.

• Safety Beans Tracking and Rescue System (Nau-
tical Beans Inc. of Seattle, Washington): A radio 
system comprised of a base station and up to 
32 trackable waterproof watches (called “Safe-
ty Beans”) and attachable tags (called “Safety 
Buds”). The system works without a GPS, and can 
track the Safety Beans and Safety Buds up to five 
miles from the base station and when submerged 
in water.

 
Industry News continued on Page 7

918.341.6811   Power Pedestal.com
A division of HydroHoist Marine Group

 Easily lift the Power Head  
off in minutes

 Remove to safe storage 
location during storm

 Be the first back in business

BE PREPARED
THE  HURRICANE WEATHER BASE  

FROM  HYPOWER PROTECTS  
YOUR INVESTMENT

HyPower_Ad_WeatherBase_3.625x5.indd   1 10/11/18   3:57 PM

http://www.nmma.org/press/article/22337
https://www.dcms.uscg.mil/Our-Organization/Assistant-Commandant-for-Acquisitions-CG-9/Newsroom/Latest-Acquisition-News/Article/1690753/phase-i-winners-announced-in-coast-guard-challenge-to-develop-new-boater-safety/
http://www.powerpedestal.com
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Industry News continued from Page 6

The  32-person judging panel, with expertise in de-
sign, search and rescue, marine safety, boating indus-
try manufacturing and recreational boating, evaluat-
ed the submissions and recommended five monetary 
prize winners and the honorable mention award win-
ners. Each monetary prize winner will receive $5,000. 
All winners are invited to participate in Phase II of the 
competition and pitch their solution in a “Piranha 
Pool” to compete for a total prize pool of $120,000.   
 
The Phase II $120,000 prize pool will assist Phase II win-
ners in developing their concept into a working prototype. 
In Phase III, the Coast Guard will field test prototypes 
alongside standard USCG-approved safety equipment. 
At the conclusion of Phase III, the judging panel may 
award a total of $110,000 in additional monetary prizes.  
 
For more information about the U.S. Coast Guard Ready 
for Rescue Challenge, visit  readyforrescuechallenge.
com.

Register for MMTA’s Business of Boating 
Conference  

The Massachusetts Marine Trades Association (MMTA) 
will host the annual Business of Boating (BOB) con-
ference on January 17, 2019, at Showcase Live – Patriot 
Place,  Foxboro, Massachusetts. BOB will feature edu-
cational sessions that include the following topics and 
more:

• Regulatory and government relations update
• Massachusetts employment law update

• Team building ideas for creating a cohesive team
• Effective job descriptions to set expectations
• Recruiting vs. hiring
• Massachusetts workforce training grants and ca-

reer centers overview
• Attracting and working with millennials
• Service workforce roundtable discussion and in-

dustry updates

 MMTA will also host two networking events on Wednes-
day, January 16 —the night before the conference. These 
events include a welcome reception at MMTA member 
location Bass Pro Shops and a social event at Splitsville 
luxury lanes.  There are also two hotel options and a 
block of rooms reserved for conference attendees.

For more information on the conference, sponsorship 
opportunities or to register, please visit: www.boatma.
com.

https://www.readyforrescuechallenge.com/judges/
http://readyforrescuechallenge.com/
http://readyforrescuechallenge.com/
http://www.boatma.com
http://www.boatma.com
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Anchorage Marina, Inc.
Baltimore, MD

Casa Rio Marina
Edgewater, MD

City of Algoma
Algoma, WI

Columbia Island Marina
Arlington, VA

Corp of the Municipality of 
Leamington

Leamington, ON

Dunstaffnage Marina Ltd.
Oban

FindSlips
Newport Beach, CA

Florida Yacht Club
Jacksonville, FL

Goodman-Gable-Gould/Adjusters
Baltimore, MD

Marina Investments Group/ Stiles 
Realty

Fort Lauderdale, FL

Markel Corp.
Glen Allen, VA

Marker 37
Corpus Christi, TX

Norwalk Cove Marina
Norwalk, CT

Pine River Group
Clair, MI

Welcome Aboard
Reefpoint Marina

Milwaukee, WI

Shining Waters Marine Services Ltd.
Tantallon, NS

Star Connection LLC
Baraboo, WI

Stellar IMS
Atlanta, GA

Swift Harbour
Vancouver, BC

Washington Sailing School
Alexandria, VA

We offer
• Global Gateway for Recurring Monthly Charges

• Superior Marina Industry Knowledge
• True Cost (Interchange) Plus Pricing

• PCI Compliance Program & Support
• Unparalleled Customer Service

• Fleet Card Acceptance
• Free Online Reporting

• Next-Day Funding
• Free Rate Review

Why PCS?  
We don’t just sell credit card processing 
services; we integrate our products and 
services into the core of your everyday 
business. Our goal is to reduce your costs 
associated with processing transactions, and 
to always give you the best in service...

For a no obligation savings analysis, fax your latest card procesing statement 
to 928.752.7259 or email to sales@PCSmarinegroup.com

855.727.3030 | PCSmarinegroup.com
Proud member of the AmI

We SPeCIAlIze In ProCeSSIng 
CredIt, debIt, And fleet CArdS for

• Marinas • C-Stores • Truck Stops  

PCS is registered ISO/MSP of Wells Fargo Bank N.A., Walnut Creek, CA. American Express requires separate approval.

http://www.pcsmarinegroup.com
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Clean Marina & 
Environmental News

Shipwrecks Saved by Seagrass

Source: Marine Business 

Seagrass meadows shown to play an impor-
tant role in preserving shipwreck sites.

The ecological significance of seagrass mead-
ows is well-known but now it seems they 
also play another important role in Austra-
lian waters – preserving shipwrecks.

A recently-published study by researchers 
with Edith Cowan University (ECU) has found 
that areas of seagrass provide ideal condi-
tions for shipwreck preservation with the re-
searchers likening them to “security vaults” 
for priceless cultural artefacts.

“Seagrass meadows established in our 
shores up to 6,000 years ago accumulating 
several meter-thick sediments underneath 
their canopies, and recent disturbances and 
losses have exposed shipwrecks and archaeological ar-
tefacts that were embedded and preserved within sea-
grass sediments,” said Dr Oscar Serrano from ECU’s 
School of Science.

“Seagrass meadows trap sediment and particles within 
their canopy gradually building up the seafloor over de-
cades and centuries by depositing those materials as 
they grow.”

“But once the protective cover of seagrass is gone, the 
ships begin to break down, which shows if you lose sea-
grass, you lose important cultural heritage.”

The key to the seagrass’s wreck-preserving qualities lies 
in the organic and chemical structure of its sedimenta-
ry deposits. The seagrass structure is very resistant to 
decay, which leads to thick sedimentary deposits that 

seal oxygen from the sites, preventing decomposition of 
timbers and other materials.

“This is why we suggest seagrass meadows can be re-
garded as security vaults for underwater cultural heri-
tage and time capsules of the human past,” said Dr Ser-
rano.

Around 7,000 shipwrecks exist in Australian coastal wa-
ters, including around 1,650 in waters off WA. However, 
seagrass meadows are increasingly coming under severe 
environmental stress due to climate change, weather 
events and human activity, and researchers say that un-
less these effects can be stemmed, the frequency of ex-
posures is likely to increase.

This has already placed European archaeologists and 
marine scientists in a race against the clock, as seagrass 
meadow losses in the Mediterranean have exposed 
Phoenician, Greek and Roman ships and cargo, many of 
which are thousands of years old.

Clean Marina & Environmental News continued on Page 11

Seagrass meadow losses in the Mediterranean have exposed Phoenician, 
Greek and Roman ships and cargo. Photo: Julius Glampedakis

http://www.marinebusiness.com.au/news/shipwrecks-saved-by-seagrass?utm_medium=email&utm_campaign=Newsletter-%20141118&utm_content=Newsletter-%20141118+CID_c81b77dd835928c44d226f2696989724&utm_source=Email%20marketing%20software&utm_term=Read%20more
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This 
course focuses on marina operations, policies, and procedures. Marina-man-
agement pros offer their expert thinking about business issues and challenges 
throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response 
planning, environmental management, health and safety compliance, and 
personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small 
groups, interactive workshops, and specific case studies, the AMM course 
examines such topics as profit-center management, regulations and permit-
ting, operations, marina law, human resource management, risk management 
and loss control, improving the quality and value of services, policy and 
procedure manuals, business strategy and financial management, marketing, 
promotion, and pricing.

The AMM offers its graduates a national and international business perspec-
tive on management issues, and a long-term network of international con-
tacts to rely on in the future.  

*Must have three years of marina management experience and attended
IMM Course.

IMM Course 
February 17-21, 2019

AMM Course
February 24 - March 1, 2019 

Step 3

Upon completion of the IMM and AMM courses you then apply for the 
certification that you qualify for, CMM or CMO.

   Charleston, SC

Apply Here

Apply Here

https://marinaassociation.org/courses
https://marinaassociation.org/courses
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Clean Marina & Environmental News continued from Page 9

Dr Serrano says his research team, which includes sci-
entists and archaeologists from Denmark, Saudi Arabia, 
Greece and Australia, is looking to match shipwreck 
data with seagrass meadow maps.

They believe new acoustic techniques for sub-bottom 
imaging can allow exploration of underwater sites with-
out disturbing the overlying seagrass meadows. Where 
necessary, controlled archaeological excavation can 
then be undertaken to excavate, document and preserve 
sites and artefacts.

“The danger of not putting programs into place is evi-
denced by treasure hunters off the Florida coast, who 
have adopted a destructive technique called ‘mailbox-
ing’ to search for gold in Spanish galleons,” said Dr Dorte 
Krause-Jensen from Aarhus University in Denmark.

“This involves punching holes into sediment to locate 
and then pillage wrecks, an action that damages sea-
grass meadows and archaeological remnants.”

‘Seagrass sedimentary deposits as security vaults and 
time capsules of the human past’ by Dorte Krause-Jen-
sen, Oscar Serrano, Eugenia Apostolaki, David Gregory 
and Carlos Duarte is published in Ambio.
 
Read more.

Dubai is Now Home to a Trash-Eating 
‘Shark’ Drone

A shark prowling the coastline is normally a worrying 
sight, but this waterborne drone terrorizes floating trash 
instead of people. Developed by Dutch company  Ran-
Marine, the WasteShark takes nature as its inspiration 
with its whale shark-like mouth. But instead of vacuum-
ing up krill, this device collects waste. 

Conceived in 2016, the marine drone will begin opera-
tions in Dubai Marina in November after a year of trials 
with local partner Ecocoast. Dubai unveils plans for $2 
billion tech-driven mega mall According to RanMarine, 

the WasteShark  is available in both autonomous and 
remote-controlled models. 

Measuring just over five feet by three-and-a-half feet 
(1.5 meters by 1.1 meter), it can carry up to  352 lbs of 
trash (159.6 kg) and has an operational battery life of 16 
hours. As of 2016 there were approximately 150 million 
metric tons of plastic in the world’s oceans, per a report 
by the World Economic Forum. 

One widely cited paper from December 2014 estimated 
that over a quarter of a million tons of ocean plastic pol-
lution was afloat. WasteShark also has the capabilities 
to  gather air and water quality data, filter chemicals 
out of the water such as oil, arsenic, and heavy metals 
through filtering pads, and scan the seabed to read its 
depth and contours, said Oliver Cunningham, one of the 
co-founders of RanMarine. 

Fitted with a collision-avoidance system, the drone 
uses laser imaging detection and ranging technology to 
detect an object in its path and stop or back up if the 
object approaches, he added. “Our drones are designed 
to move through (a) water system, whether it’s around 
the perimeter or through the city itself. The drones (are) 
that last line of defense between the city and the open 
ocean,” said Cunningham. The trash collected is intend-
ed to be recycled or upcycled, according to Ecocoast co-
founder Dana Liparts. 

WasteSharks are operating in Dubai, South Africa and 
the Netherlands and cost $17,000 for the remote-con-
trolled model and just under $23,000 for the autono-
mous model, said Cunningham. Dubai-based operator 
Ecocoast has two WasteShark drones in the emirate. Co-
founder Dana Liparts says they will clean waterfronts 
for clients including hotels and municipalities and en-
vironmental authorities. Liparts added that Ecocoast’s 
intention is to have the collected trash recycled or up-
cycled. Liparts argues cleaning waterways doesn’t have 
a one-size-fits-all solution and requires a combination 
of new technology, preventative measures and changing 
people’s attitudes towards littering.

https://link.springer.com/article/10.1007/s13280-018-1083-2
http://www.marinebusiness.com.au/news/shipwrecks-saved-by-seagrass?utm_medium=email&utm_campaign=Newsletter-%20141118&utm_content=Newsletter-%20141118+CID_c81b77dd835928c44d226f2696989724&utm_source=Email%20marketing%20software&utm_term=Read%20more#KiW0ju1gHvJ7GrZr.99
https://www.ranmarine.io/
https://www.ranmarine.io/
https://ecocoast.ae/
https://www.cnn.com/travel/article/dubai-square-mall-dubai-creek/index.html
https://www.cnn.com/travel/article/dubai-square-mall-dubai-creek/index.html
https://www.ranmarine.io/aquadrone-wasteshark
https://edition.cnn.com/2018/03/21/health/ocean-plastic-intl/index.html
https://edition.cnn.com/2018/03/21/health/ocean-plastic-intl/index.html
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0111913
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     Legislation &
          Partnerships

Congressional Climate

By Jason Ortega (LobbyIt)

The month of October was dominated with the midterm 
elections, as DC emptied out when Members and most of 
their staff left to their respective districts for reelection. 
Now that the election is mostly over (votes are still being 
counted in some districts), we wait for the dust to settle 
and see what the agenda will look like for 2019.

The election reshuffled power on the Hill and we have 
yet to determine what the bipartisan goals will be for 
legislation. Ultimately, bipartisanship is the only way 
things are going to get done in the new session. There are 
a number of things off the table for the next two years, 
one of the biggest being a legislative rollback of the 
ACA. Quite the opposite will likely be the result, there 
are going to be some measures passed to strengthen the 
core elements of the bill.
 
The immediate future will be dominated by party leader-
ship elections and a handful of legislation that Congress 
is pushing to pass. The most immediate ones are those 
needed to fund the government. Current funding only ex-
tends for a few more weeks. The risk of a shutdown is not 
too high right now but there is always a chance. There are 
other bills that both sides would like to pass if they could 
get agreement, the biggest one being the Farm Bill.
 
Early next week the Republicans in both chambers and 
the Senate Democrats will have their internal party elec-
tions which will determine who is going to lead the party. 
Shortly after that we will know the Chair and Ranking 
Members in the Senate and the Ranking Members in the 
House. These individuals will give us clarity on what is-
sues they will prioritize and are willing to work on. The 
House Democrats won’t have their elections until early 
December, meaning that the House agenda won’t be fully 
clear until mid-December.
 
For now, we will have to go off of public statements to 
pinpoint what types of bills will be voted on. Because 

of how the chambers work, the House Democrats will 
have to agree to anything that becomes law, because 
they have the majority votes necessary to pass bills and 
will control what bills even get a vote. They have indi-
cated that they want to pursue infrastructure, lowering 
the price of prescription drugs, work to shore up the Af-
fordable Care Act, and robust oversight of the Admin-
istration. On these issues, there is a chance for biparti-
san work to occur or that they will attach provisions to 
“must-pass” legislation, like funding bills. This will force 
Republicans in the Senate to negotiate or risk being 
blamed for a shutdown.
 
Things will be unfolding quickly over the next few weeks 
and we’ll have more clarity by the time of our next 
monthly report.
 
During the month of October, Lobbyit attended the 
AMI Legislative Committee and Board Meetings in Fort 
Lauderdale to provide an update on legislative develop-
ments and outline where we can find success in pursing 
AMI priorities in the new session. Infrastructure is the 
top issue that will have likely bipartisan support in Con-
gress. There will be additional one-off issues that may 
get through, but for AMI, the top issue for us to focus on 
is infrastructure. To that end, we also took a meeting on 
the Hill during October to discuss water infrastructure 
improvement bills. 

Congresswoman Pingree has multiple AMI members in 
her district and has a track record of introducing bills that 
would benefit the industry. We met with her staff to de-
termine their plans for the next year and how we can as-
sist. This was prior to the election, so who would control 
the House was still up in the air. However, she did indicate 
that this area is an ongoing priority for the Congresswom-
an and that should she win reelection (she did) that this 
would be something she’d be happy to work with us on. 
She is also connecting us to another key stakeholder that 
they work with on some of their bills. We will explore this 
potential relationship and other potential pieces of water 
infrastructure legislation in the coming weeks.

By Eric Kretsch

Legislations & Partnerships continued on Page 13
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Wisconsin Marine Association Annual 
Conference Update

By Eric Kretsch

It’s a cold, well not as cold as it could be, late November day 
here is central Wisconsin and I am attending the Wisconsin 
Marine Association’s Annual Conference in Wausau, WI. 
The conference is a two day event where the state’s most 
dedicated marina owners and managers and their employ-
ees meet to talk the latest issues and connect on the new-
est, most innovative ideas in marina operation.

The conference opened with a clean marina workshop 
which focused on invasive species control, including the 
use and new designs of boat washing stations; an infor-
mative session on the water levels of Lake Superior and 
Lake Michigan, and a conversation with representatives 
from the US Coast Guard on oil spill reporting and new 
charter fishing enforcements.

The Great Lakes, truly America’s forth coast, has its own 
problematic hydrodynamics. Seasonal high and low wa-
ters dependent on precipitation, evaporation, and yearly 
winter ice cover can wreak havoc on shorelines, particu-
larly high waters when married with strong storms. Mar-

Clean Marina & Environmental News continued from Page 12 garet Boshek, from SmithGroup, explained these water 
events and outlined strategies to mitigate impacts.

Peter Chishom, from Mercury Marine, and Technical Board 
Chair for ABYC, discussed getting young people interested 
in, excited about, and trained for technical careers; particu-
larly the importance of providing as many opportunities as 
possible for students to connect with unknown passions. 
Chisholm, discussed the important role of secondary school 
programs and community college linked trade schools.

Day One wrapped up with keynote speaker Roger Wolkoff 
who spoke about the importance of creating an experi-
ence for your customer; rather than, just providing them 
a product. The discussion focused on how the manager/
owner can utilize employee training to not only make 
better experiences for the customer, but also to provide 
opportunities for your employees to feel invested in. 
This dynamic creates better trained employees, who are 
also impassioned to work for your business. 

Day Two of this annual meeting promises to be just 
as informative as the first, with opportunities to learn 
from Wisconsin Sea Grant, Freya Olsen from Discover 
Boating, and Ed Lethert and Phil Peterson, with will be 
discussing ways to identify problematic boats, who are 
likely responsible for your tripping marina circuits.  

That’s all from central Wisconsin. 

 

http://www.surveyadvantage.com
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http://www.marinaassociation.org/imbc
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Around The World
414 Attend the World Marinas 

Conference

Source: Marina Dock Age

The ICOMIA World Marinas Conference 2018 in Athens, 
Greece, has closed another successful event. Hosted by 
the Greek Marinas Association. The 10th conference had 
a theme of “Cross Sea Challenge for Marinas – Setting 
the Scene for Collective Development and Growth.”

Marina managers from around the world attended the 
event to discuss the importance of marinas and water-
front redevelopment for economies, with a particular 
emphasis on how marina development can support the 
growth of boating, tourism and manufacturing markets.

The ICOMIA Marinas Group organizes the biennial ma-
rinas conference to encourage the exchange of techni-
cal, environmental and marketing information; educate 
government on the economic importance and environ-
mental compatibility of boating facilities and creating a 
network so that information can be pooled for the com-
mon good.

The 414 attendees heard from industry leaders from 
around the world, who described the state of play in 
their respective regions. Hot topics included electric boat 
propulsion, solar piers, floating houses and floating in-
frastructures. There were also presentations on current 
issues such as security issues at ports and marinas, oil 
pollution crisis management and marina marketing. Key 
recurring themes included the impact of changing boat 
sizes and ownership patterns of marinas; the growth of 
shared ownership and its impact on perceptions, secu-
rity and marina facilities and the symbiotic relationship 
between boat owners, marinas and the environment.

A full day of marina tours, allowed delegates to learn 
about the particulars of the Greek marina market, which 
is growing thanks to privatization programs, urban wa-
terfront rejuvenation projects and the increased impor-
tance of the tourism economy to Greece.

The Association of Bahamas Marinas 
Partners with Marinalife on New 

Membership Program

Source: Marina Dock Age

The Association of Bahamas Marinas (ABM), in partner-
ship with Marinalife, will launch Voyager, at this year’s 
Fort Lauderdale International Boat Show. The new mem-
bership program is designed to encourage and support 
cruising throughout the United States and the Bahamas.

There are two memberships, the Bahamas Voyager and 
the USA and International Voyager. The Bahamas Voy-
ager  members receive discounts at participating ABM 
marinas and on ABM Allied members’ goods and servic-
es; specials on guided boating trips; an e-newsletter and 
ABM Bahamas cruising map.

The USA and international  Voyager  members receive 
discounts on fuel, dockage, service and repairs at par-
ticipating marinas; trip planning; navigation alerts; fuel 
locator to find nearby fuel docks at the best price; and 
online marina reservations and access to a concierge 
desk.

The Voyager membership is $75 annually with a portion 
of the fee going toward the environmental protection 
work of the Bahamas National Trust and the Bahamas 
Reef Environmental Education Foundation.

https://www.marinadockage.com/414-attend-world-marinas-conference/
https://iwmc2018athens.com/
https://www.marinadockage.com/414-attend-world-marinas-conference/
https://www.marinadockage.com/association-bahamas-marinas-partners-marinalife-new-membership-program/
https://bahamasmarinas.com/
https://marinalife.com/
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News From Washington
  

BoatPAC Exceeds 2018 Fundraising Goal

NMMA recently announced that BoatPAC exceeded 
their 2018 fundraising goal of $200,000, raising nearly 
$202,000 from 348 donors – up from $154,000 and 312 
donors in 2017. BoatPAC is the federal political action 
committee of NMMA and the Marine Retailers Associa-
tion of the Americas (MRAA), which supports the elec-
tion of candidates to the United States Congress who 
are strong advocates for recreational boating.

In response, NMMA’s President, Thom Dammrich, stat-
ed “We are extremely grateful to everyone who helped 
BoatPAC surpass its ambitious 2018 fundraising bench-
mark. Thanks to this generous support, we have culti-
vated new, important relationships with members of 
Congress to help ensure the industry’s priorities are 
front and center in Washington, D.C.

“For 2019, we have increased BoatPAC’s goal to $250,000 
– a level that will make our advocacy efforts even more 

formidable. We look forward to working with our indus-
try partners to achieve it.”

A full list of BoatPAC’s 2018 contributors is below.
To learn more about BoatPAC, please click the following 
link and fill out a prior approval form. 

If you have questions, please contact NMMA Senior Vice 
President of Government Relations and Legal Affairs, Ni-
cole Vasilaros at nvasilaros@nmma.org or NMMA Direc-
tor of Political Engagement and Advocacy, Erica Crocker 
at ecrocker@nmma.org.

NMMA Applauds U.S. Senate for 
Approving Coast Guard Reauthorization

Source: National Marine Manufacturers Association

The U.S. Senate passed the Coast Guard Authorization 
Act of 2017 (S. 1129). NMMA played a pivotal role in shap-
ing the bill, which includes several provisions that were 
identified and championed by the recreational boating 
industry.
  
In response, NMMA President, Thom Dammrich stated, 
“NMMA applauds the Senate for passing this critical leg-
islation, which includes several provisions that will di-
rectly improve boating safety and ensure the 142 million 
Americans who take to the water each year continue to 
have safe, enjoyable experiences.”   

Dammrich continued, “Specifically, this legislation puts 
us on a path to expand the use of alternative distress 
signals like LED lights and emergency position-indicat-
ing radio beacons (EPIRBs), a move that will equip boat-
ers with safer, longer-lasting, and more environmentally 
friendly options to signal for help in case of an emergen-
cy. This bill also provides new training for 911 dispatchers 
to better distinguish situations that require a U.S. Coast 
Guard response from those that should be directed to a 
local or third-party entity – a worthwhile initiative that 
will help boaters receive assistance when they need it 

News from Washington continued on Page 17

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.

Association of Marina Industries.indd   1 1/9/09   4:30:41 PM

https://www.boatpac.org/prior-approval-form/
mailto:nvasilaros@nmma.org
mailto:ecrocker@nmma.org
http://www.boatus.com
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and reduce unnecessary burdens on Coast Guard per-
sonnel.

“While this legislation does not mandate wearing of en-
gine cutoff devices, the bill takes the important steps of 
requiring manufacturers to install these devices in most 
boats under 26 feet – something many currently do at no 
cost to the consumer – and incentivizes the Coast Guard 
to promote their use. Wearing engine cutoff devices is a 
vital safety measure for boaters and law enforcement 
alike. This proposal is supported across the recreational 
boating community and we encourage Congress and 
the Coast Guard to take additional steps toward imple-
menting mandatory wear of engine cutoff devices soon.

“In addition, this bill delivers commonsense reform to 
Certificates of Documentation (COD), or registrations, 
for recreational boats by extending renewal dates from 
one year to five years, allowing consumers to forgo re-
dundant paperwork. Furthermore, this bipartisan legis-
lation reduces the risks posed by ballast water discharg-
es from commercial vessels – which will minimize the 
likelihood of introducing aquatic invasive species in our 
waterways, while ensuring these discharges, and recre-
ational boats, continue to be regulated under the Clean 
Water Act.

“NMMA commends the Senate for passing the Coast 
Guard Authorization Act of 2017; legislation that will 
save lives, prevent injuries, protect law enforcement, 
and make recreational boating safer.

Senate approval of the bill is a major victory for the in-
dustry, and NMMA will continue to work with the Coast 
Guard and Congress to resolve outstanding and addi-
tional safety issues. For more information, please con-
tact NMMA Senior Vice President of Government Rela-
tions and Legal Affairs, Nicole Vasilaros at nvasilaros@
nmma.org or NMMA Director of Federal Affairs, Lance 
West at lwest@nmma.org.

Voters Weighed Important Ballot 
Initiatives This Election Season

Source: National Marine Manufacturers Association 

This election season, voters in several states considered 
ballot initiatives critical to those who fish, boat, and en-
joy the outdoors. NMMA engaged in these issues and 
worked with various coalitions and stakeholders to help 
deliver a win for the industry. Below are details on each 
initiative.

California Proposition 6
About 55 percent of California voters stood by the state’s 
gas tax increase, rejecting Proposition 6, which would 
have repealed the tax increase and made it more diffi-
cult to enact future tax increases. The gas tax increase 
benefits boating because a portion of the new tax rev-
enue goes to the state Boating and Waterway division of 
the Parks and Recreation Department.

Georgia Amendment 1
In Georgia, voters approved the creation of an “Outdoor 
Stewardship Trust Fund” to protect water, wildlife, and 
parks. The constitutional amendment requires 80 percent 
of sales tax revenue collected from sporting goods stores 
in the state to be spent on land acquisition, improvements 
in hunting and fishing access, parks, trails, and water qual-
ity. The annual revenue is estimated to be $20 million.

North Carolina Right to Hunt and Fish Amendment 
The North Carolina constitution will be amended to 
guarantee the right to hunt, fish, and harvest wildlife. 
Although these sports are not currently under direct 
threat, 57 percent of voters supported preserving them 
into perpetuity, thus deflecting any future attempts to 
force restrictions. 

For more information, please contact NMMA Vice Presi-
dent for State Government Relations, David Dickerson at 
ddickerson@nmma.org or NMMA Director of State Gov-
ernment Relations, Libby Yranski at yranski@nmma.org.

News from Washington continued from Page 16
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